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Autumn Statement could be GREAT for 
Tourism but more Specific measures still 

needed. 
. 
  
The Tourism Alliance, the association that represents over 50 UK tourism related 
organisations, has cautiously welcomed steps taken by the government that could 
positively benefit UK tourism. Centred around the welcome injection of £30m into the 
GREAT campaign, the Alliance has said this at least acknowledges the governments 
understanding of the role tourism plays in generating foreign revenue, creating 
employment and providing growth to the UK economy. 
  
The support for the GREAT campaign will be used to build on the international 
success of the 2012 Olympics and deliver a £2.3bn legacy for the UK economy. The 
Autumn Statement also held good news for boosting domestic tourism with the 
cancellation of the rise in Fuel Duty and increased investment in the UK’s 
infrastructure, including road and rail links. This will help the domestic tourism 
industry build on the 14% increase in revenue it generated last year as a result of the 
staycation effect.  
  
“There are a number of points that the tourism industry can take heart from in the 
Chancellor’s report, and that will help the development of UK tourism in an 
increasingly competitive environment,” comments Michael Hirst, Chairman of the 
Tourism Alliance. “Tourism growth creates jobs for the UK and anything that helps 
our industry grow has to be good for UK plc.” 
  
The strength and importance of the UK tourism industry to the UK economy is 
highlighted by the recent ONS research that shows that the sector generated 60,000 
additional jobs between 2009 and 2011. This is a third of all additional jobs created in 
the UK during this period. 
  
Reductions in corporate taxes, increases in investment allowances and additional 
bank lending facilities will also benefit many of the sector’s 250,000 small businesses 
who are eager to grow. 
  
However, there is disappointment within the industry that the increase in funding for 
overseas marketing has not been matched by a freeze on Air Passenger Duty. APD 



has risen by 360% over the last 5 years and places the UK at a significant 
competitive disadvantage to other European destinations. The Tourism Alliance is 
therefore supportive of the Fair Tax on Flying Campaign’s call for a review of the 
impact that this tax is having on tourism and wider economic growth. 
  
Similarly there was no response to the industry’s call for a reduction in VAT to match 
much lower levels in competitor destinations. This fiscally neutral measure had been 
presented with strong supporting evidence to the Treasury of the increased jobs and 
investment that would be created.  
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For further information, please contact: 

Kurt Janson, Policy Director, Tourism Alliance; tel: 020 7395 8246 – 

mob: 07946428123 
 
Notes to Editors 
 

• The Tourism Alliance is the Voice of the UK Tourism Industry. It was established in 
2001 with the support of the Secretary of State for Culture, Media and Sport and 
comprises almost 50 Tourism Industry Associations that together represent 200,000 
businesses of all sizes throughout the UK. 

 
• The purpose of the Tourism Alliance is to identify and develop policies and strategies 

to raise standards and promote quality within the industry and work with and lobby 
government on key issues relevant to the growth and development of tourism. 

 
• Tourism is the sixth largest industry in Britain. It generates £125bn p.a. for the UK 

economy (8.9% of GDP) and directly supports over 2.7m jobs (9.1% of the total 
workforce) and is the UK’s third largest export earner.  

 
• For further details on the Tourism Alliance and its policy objectives, visit the website,  
www.tourismalliance.com 
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