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TOURISM ACCOUNTS FOR THIRD OF NEW 
UK JOBS 

 
The UK tourism industry accounted for a third of all new employment in the UK in the 
two years up to the end of 2011, contributing 60,000 new jobs, according to research 
out this week from the Office for National Statistics.  
  
New ONS research (The Geography of Tourism Employment) shows that in the two 
years from 2009 to 2011, employment in the tourism industry rose from 2.66m to 
2.72m - an increase of 60,000 jobs which include jobs in food and drink service, 
culture, sport and recreation, transport and travel and visitor accommodation. Over 
the same period, total employment in the UK rose from 28.93m to 29.11m – an 
increase of 180,000.  
  
This growth in tourism employment means that the tourism industry now accounts for 
9.1% of all employment in the UK.   
  
While the tourism share of regional employment was highest in London (10.4%), 
Scotland (9.8%) and Wales (9.6%), the ONS report highlights the benefits of tourism 
to regional economies in that there is only one region in Britain where tourism 
accounts for less that 8% of total employment. 
 
At the sub-regional level, the destinations with the highest levels of tourism 
employment were found to be holiday and visitor hotspots such as Torbay (where 
16.7% of all employment is in tourism), Lochaber, Skye & Lochalsh (15.7%) Cornwall 
and Isles of Scilly (14.9%) and Gwynedd (14.5%). 
 
“Tourism is a growth industry in the UK and a massive opportunity for Britain. Job 
growth in the industry in the current year will undoubtedly have been further 
strengthened by the staging of the Royal Jubilee celebrations, the Olympics and the 
Paralympic Games,” comments Michael Hirst, Chairman of the Tourism Alliance, the 
umbrella body for the leading trade associations in the tourism industry.  
 
“The statistics out demonstrate the significant benefits that tourism is contributing to 
the UK economy despite limited government support. The positive news is that the 
tourism industry is still far from reaching its full potential,” concludes Hirst. “Emerging 
markets such as China, Russia, India and Brazil present seismic growth 
opportunities, alongside more traditional markets in Western Europe and North 
America. If a more competitive environment relating to visas, Air Passenger Duty and 
VAT were adopted then the additional jobs created would be an even greater boost 
for our economy” 



  

- ends - 
 
For further information, please contact: 

Kurt Janson, Policy Director, Tourism Alliance; tel: 020 7395 8246 – 

mob: 07946428123 
 
Notes to Editors 
 

• The Tourism Alliance is the Voice of the UK Tourism Industry. It was established in 
2001 with the support of the Secretary of State for Culture, Media and Sport and 
comprises almost 50 Tourism Industry Associations that together represent 200,000 
businesses of all sizes throughout the UK. 

 
• The purpose of the Tourism Alliance is to identify and develop policies and strategies 

to raise standards and promote quality within the industry and work with and lobby 
government on key issues relevant to the growth and development of tourism. 

 
• Tourism is the sixth largest industry in Britain. It generates £125bn p.a. for the UK 

economy (8.9% of GDP) and directly supports over 2.7m jobs (9.1% of the total 
workforce) and is the UK’s third largest export earner.  

 
• For further details on the Tourism Alliance and its policy objectives, visit the website,  
www.tourismalliance.com 
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