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Success of Olympic Strategy Hinges on CSR 
 

DCMS’s strategy for maximising the tourism-related benefits of the Olympic Games, “Winning: A Tourism Strategy 

for 2012 and Beyond” was launched this week along with a VisitBritain/Visit London report commissioned from 

Oxford Economics that predicts that the Olympics should  provide a net benefit to UK’s tourism revenues of £2.1bn 

between 2007 and 2017. 

 

However, the Oxford Economics report, like the Travelodge report launched the previous week, was quick to point 

out that the figures of a significant boost in tourism revenue were based on the assumption that a number of 

marketing and planning practices used in other successful global sporting events were implemented in the UK and 

that adequate additional funds and resources were allocated to implement the strategy.  

 

However, while there are a lot of good initiatives outlined in the new DCMS strategy there is no mention of the 

Government investing any additional resources or funds to ensure that the strategy is implemented and delivers 

the expected return. In fairness, DCMS is in an awkward position as their funding and, by extension, VisitBritain’s, 

is not set until the results of the Government’s Comprehensive Spending Review is announced in October. In 

trying to get the Government to reveal its hand ahead of the announcement, the Conservative shadow Minister for 

tourism asked the following question in the house on Monday. 

 

Mr. Ellwood: To ask the Secretary of State for Culture, Media and Sport how much funding has been allocated to a 

tourism strategy for the 2012 Olympics.  

Margaret Hodge: The Government recognise the importance of tourism to the success of the 2012 games, and to 

their economic legacy. VisitBritain's activities in marketing and working in partnership with the industry will form a 

major part of the forthcoming tourism strategy for the games, and appropriate levels of funding for this work will be 

allocated in the context of the current Comprehensive Spending Review. 

As you can see, the new Tourism Minister gave little away with the promise of there being “adequate levels of 

funding” available for VisitBritain to implement part of the strategy. The big question will be whether the levels of 

funding allocated through the Comprehensive Spending Review  will be “appropriate” in terms of what the 

Government thinks is required or what the industry knows is required. And once VisitBritain’s budget is set in 

October, it will not be reviewed until 2011 which will be too late to provide the necessary marketing build-up to the 

Games. 

 
Regards 

 
Kurt Janson 
Policy Director 

Tourism Alliance 
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TOURISM ALLIANCE SUBMISSION ON SINGLE EQUALITY BILL 

 

The Tourism Alliance has send a submission the DCLG in response to their review of discrimination law and 

the proposal to expand the age discrimination law to prevent discrimination in the provision of goods and 

services. The Alliance argued that there was a requirement for operators to retain the right to turn away 

customers on the basis of age under three main circumstances: 

 

1.  Where this was required to retain the quality of the service or product provided to other customers 

(eg, hotels refusing to take bookings from hen or stag parties as they would disturb other guests) 

2. Where this was required to protect a building or its contents from damage (eg, historic houses 

refusing to take bookings from graduation parties because of the risk of damage to priceless 

antiques) 

3. Where customers wish to associate with people of their own age due to comfort, security or 

friendship (eg, many people seek homes in residential parks that have age limits of 50+ because 

they feel more comfortable with people their own age) 

 

The point was made that although some age restrictions are currently exercised, the very large and diverse 

nature of the tourism industry meant that there were numerous alternatives that meant that no customers 

were materially disadvantaged. The fact that Tourism Alliance members currently receive almost no 

complaints about age-related discrimination indicates that there was not a problem that legislation was 

required to resolve. 
 
 

Click Here for a full copy of the Tourism Alliance submission 

 

 

 

TA MEETS WITH MARGARET HODGE  

 

The Tourism Alliance held a breakfast meeting with the new Minister for Culture, Creative Industries and 

Tourism, Margaret Hodge, to discuss a range of issues including: 

 

a) The Business Environment for the tourism industry and in particular the burden of regulation 

b) The need for more resources to be committed to DCMS becoming a ‘champion’ for the tourism 

industry across Whitehall. 

c) The UK’s competitive position in the global market; tourism taxation, Visa charges and Air 

Passenger Duty. 

d) How to maximise the 2012 Legacy 

 

Margaret Hodge emphasized that the Government is committed to reducing the regulatory burden and that 

the Tourism Alliance or any individual organisation to get in touch with her direct to let her know of any 

specific regulation that is causing concern. She also emphasized that although UKvisas had an overall 

requirement to recover their costs, there was room to manoeuvre in that not all visas had to be charged at 

their full cost. On the Olympics, the Minister informed the meeting that it would have to wait until the strategy 

was launched and the outcome of the CSR was announced. 

http://www.tourismalliance.com/showarticle.pl?id=188
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TOURISM ALLIANCE ON DCLG ADVISORY BOARD 

 

The Tourism Alliance has been invited to join a new advisory board that has been established by the 

Department of Communities and Local Government’s Business Co-ordination Unit to discuss how the Unit 

can better service the needs of businesses in providing access to and engaging with Government 

Departments and Ministers. 

  

The Alliance will join representatives from the voluntary & community sector, other business sectors, 

government offices and departmental private offices to advise on the Unit’s existing public relations 

programme and suggest how this can be improved, how the liaison service that the Business Co-ordination 

Unit provides can be expanded and how the business sector can  

a. Existing Service: ideas for current service BCU provides 

b. New Initiatives: ideas for expansion of service 
 
 

LIB DEM TOURISM POLICY AGREED 

 

At their Party Conference, the Liberal Democrats have recognised that a thriving tourism industry is an 

integral part of the economic and social well-being of Britain, through the provision of employment, 

investment, and tax revenue, for urban and rural areas. As a result, they have agreed a motion that sets in 

place the core components of their tourism strategy going into the next election.  

 

The motion picks up on many issues that the Tourism Alliance has been lobbying on lately including the 

need to establish a cross-whitehall group to ensure that tourism is taken into account when government 

policies and strategies are developed, Improving the quality of public and private facilities to create a 

‘virtuous circle’ in order for the visitor economy to benefit local communities, encourage sustainable tourism 

and Improving the relevance, accuracy, consistency and timeliness of local, national, and international data. 

 
Click Here for a copy of the Motion that was agreed at the Liberal Democrat Conference. 

 

 

WINNING: A TOURISM STRATEGY FOR 2012 AND BEYOND 

 

 The Government has launched, Winning: A Tourism Strategy for 2012 and Beyond, its long awaited strategy 

for maximizing the tourism related benefits associated with hosting the Olympic Games. The Strategy 

replaces the 2004 strategy, Tomorrow’s Tourism Today, which set a target of the UK tourism industry 

growing to £100bn by 2010. 

 

The new strategy does not set a target but instead concentrates on addressing a series of core quality and 

service issues including improving the welcome that visitors receive on their entry into the country, increasing 

the quality of tourism products and service and ensuring that tourism is inclusive and sustainable. While 

these are all fundamental to the future growth of the UK tourism industry, the Tourism Alliance is concerned 

as to whether the Government will allocate adequate additional resources to ensure the proper 

implementation of the strategy. 

http://www.libdems.org.uk/news/story.html?id=13169&navPage=news.html
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To coincide with the launch of the Olympic Tourism Strategy, VisitBritain and Visit London have launched a 

study by Oxford Economics - The Value of the London 2012 Olympic and Paralympic Games to UK Tourism, 

which analyses previous large-scale sporting events and concludes that the UK can expect to receive an 

additional £2.1bn over 11 years from 2007 to 2017 as a result of hosting the Games. However, there is a 

proviso in the report that states that this will only be achieved if best practice in delivery structures and 

marketing is implemented and that adequate resources are invested. 

  

 

Click Here for a copy of Winning: A Tourism Strategy for 2012 and Beyond. 

Click Here for a copy of Executive Summary of The Value of the London 2012 Olympic and Paralympic 

Games to UK Tourism 

 
 

FINAL PLANNING SEMINARS  

 

The Good Practice Guide on Planning for Tourism is now one year old. The document was designed to 

ensure that planners and the tourism industry work together effectively to facilitate and deliver new tourism 

developments in a sustainable way. 

 

These events aim to bring together organisations with an interest in tourism and planning issues in the 

region, so that planners understand the importance of tourism and take this fully into account when preparing 

development plans and taking planning decisions and for the tourism industry to understand the principles of 

national planning policy as they apply to tourism. 

 

The final two seminars are in Nottingham and London 

 

Nottingham 
 
1 October 2007  
12. 45pm - 4 .45pm  
East Midlands Tourism 
Nottingham 
 
Contact Matthew Smith at DCMS (Matthew.Smith@Culture.gsi.gov.uk) to book at place at the seminar. 

 
London 
 
22 October 2007 
9:00am – 1:30pm 
GLA City Hall 
London 
 
At the London seminar there will also be a key note address by Margaret Hodge, Minister for Culture, 

Creative Industries and Tourism. 

 
Contact Pam Bunston at DCMS (Pam.Bunston@culture.gsi.gov.uk) to book at place at this seminar 

 
 

 

http://www.culture.gov.uk/what_we_do/Tourism/tourism2012.htm
http://static.visitlondon.com/corporate1/assets/press/vb_vl_olymics_research_sept07%20exec_summary.pdf
mailto:Matthew.Smith@Culture.gsi.gov.uk
mailto:Pam.Bunston@culture.gsi.gov.uk
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GAMBLING ACT GUIDANCE 

 

The Gambling Act 2005 came into effect on 1 September 2007 and to help businesses comply with the new 

requirements, DCMS has published a Guide to the Act. It has also produced a series of media factpacks on 

the Gambling Act and various components including Advertising, Casinos, Gaming Machines and Remote 

Gambling that provide an easily understood guide to the main components of the Act. 

 

To help businesses and organisations that wish to undertake gambling activities on their premises, DCMS 

has also produced a series of factsheets specifically aimed at helping bingo halls, pubs and alcohol licensed 

premises, sports clubs and organisations such as charities that wish to organise poker evenings to comply 

with the Act. 

 
 
Click Here for Copies of the Guidance on the Act and the Media Factpacks 

 
Click Here for Copies of the Factsheets 

 

 

 

STATUTORY HOLIDAY LEGISLATION COMES INTO EFFECT 

 

Part One of the Government’s new legislation on statutory leave comes into effect on 1 October 2007, with 

the holiday entitlement increasing from 20 to 24 days per annum for people working a five day week (part-

time employees receive a pro-rata entitlement).  

 

To help businesses adapt to the change, DBERR and Business Link have developed a Guide to the new 

regulations, along with standard contract wording and a ready reckoner for businesses to calculate employee 

entitlements.   

 

Part Two of the increase in Statutory Holiday entitlements is due to come into effect on 1st April 2009 and 

will increase statutory holiday entitlement to 28 days per annum. 

 
Click Here for a copy of the Guidance and to use the Ready Reckoner. 

 

 

THE TOURISM ALLIANCE 

 
The Tourism Alliance is the Voice of the Tourism Industry.  
 
Established in 2001 with the support of the Secretary of State for Culture, Media and Sport, the Tourism Alliance comprises 50 Tourism Industry Organisations that 
together represent some 200,000 businesses of all sizes throughout the UK. 
 
The purpose of the Tourism Alliance is to identify and develop policies and strategies to raise standards and promote quality within the industry and work with and 
lobby government on all key issues relevant to the growth and development of tourism and its contribution to the economy. 
 

 
 
Registered Office Details: 
The Tourism Alliance Limited  
6 Pullman Court, Great Western Road, Gloucester, GL1 3ND. 
Company No: 05106422  
 

Chairman: Ros Pritchard OBE 
President: Richard Lambert 
Policy Director: Kurt Janson 

E: kurt.janson@tourismalliance.com 
T: 020 7395 8246 Fax: 020 7395 8178 M: 07964428123  

W: www.tourismalliance.com 
 Centre Point, 103 New Oxford Street, London, WC1A 1DU 

 

http://www.culture.gov.uk/what_we_do/Gambling_racing/QuickLinks/Publications/
http://www.culture.gov.uk/what_we_do/Gambling_racing/QuickLinks/Publications/
http://www.businesslink.gov.uk/bdotg/action/layer?r.l1=1073858787&topicId=1079427399&r.l2=1073858926&r.s=tl
www.tourismalliance.com
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