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APD STING IN PRE-BUDGET REPORT 
 
Let’s get the good news out of the way first. The pre-budget report was about as good as 
could be expected considering the state of the economy and the state of the Government’s 
finances. It’s generally agreed that the economy is in desperate need of a fiscal stimulus to 
avoid the worst of the recession but that in providing that stimulus, the prospects for future 
growth will be reduced. 
 
So in taking that gamble against future growth, the Government has to be sure that it gains 
the best return for the money that it spends.That is, it has to ensure that maximum number of 
businesses stay open and the maximum number of people stay employed because they will 
be needed to pay back the money from 2010 onwards. 
 
So some of the measures in the pre-budget report are very timely and welcome – such as 
bringing forward the Government’s capital expenditure programme, supporting small 
businesses through the Small Business Finance Scheme, the ability for these businesses to 
spread tax payments and to gain relief for empty properties. Even the move to reduce VAT to 
15% has some benefits – it probably wont do much to stimulate consumer spending but it will 
probably help the bottom line of a number of businesses. 
 
What it wont do is provide much in the way of an incentive for people to visit the UK. With the 
average spend per visit being £487, a 2.5% reduction in VAT equates to a saving of £12.17 
for the average visitor. However, if visitors travel within the UK using either public or private 
transport, drink alcohol, smoke cigarettes, buy food outside a restaurant or buy a book, 
newspaper or magazine then the saving will be substantially less as these goods and 
services are either VAT exempt or the VAT reduction is being offset by an increase in duty. 
The same applies to domestic visitors, who will be lucky if the reduction in VAT reduces the 
cost of the average holiday by £10. 
 
But while the reduction in VAT may not particularly stimulate demand for tourism, the 
proposed increases in Air Passenger Duty will actively discourage it. Rather than APD being 
reformed as Aviation Duty and applied to freight flights as well as passenger flights, the 
Government has decided to maintain the exemption for freight flights, introduce four distance-
relates charging bands and increase the charge by between 20% and 113% by 2010/11. 
 
As a result, the family of four from India coming to the UK for the 2012 Olympics will see the 
Government charges associated with their trip increase from £420 to £560 – or £860 if they 
decide to fly premium economy. 
 
 
Regards 

 
Kurt Janson 
Policy Director 

Tourism Alliance 
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DELOITTE REPORT HIGHLIGHTS IMPORTANCE OF TOURISM   

 
The Tourism Alliance and VisitBritain have launched a major new study on the value of tourism to 
the British economy by Deloitte and Oxford Economics entitled, the Economic Case for the Visitor 
Economy. This study aims, as far as possible, to be a definitive evaluation of the contribution that 
this sector makes to the economy, both directly and through indirect flow-on effects to other 
sectors and the wider economy including its contribution to the socio-economic policy agenda. 
 
As well as generating high quality figures on the volume and value of tourism – the direct 
contribution is £52bn or 3.7% of GDP and employing over 1.3m people, while the direct and 
indirect contribution is £114bn or 8.2% of GDP – one of the main focuses of the study was to 
undertake a Scenario Analysis to access the scale of overall economic impacts associated with 
different visitor numbers and to identify leverage points that could be used to help stimulate future 
growth in the sector. 
 
One of the main findings of the report is that if Government support for the sector is withdrawn the 
tourism sector will suffer from slow decline inbound tourism is shown with inbound tourism alone 
falling 10% by 2012 with a loss of 68,000 jobs. However, managed properly and with appropriate 
investment, the report estimates that overseas tourism expenditure could grow from £19 billion in 
2007 to £34.2 billion in 2018 while domestic tourism could increase from £67 billion to £92 billion 
over the same period. 
 
Click Here for a Copy of the Full Deloitte Report 
 
 
 

DAYLIGHT SAVING WOULD GENERATE £2.5-3.5bn 

 
The Tourism Alliance recently commissioned research to update previous work on the benefits to 
the tourism and leisure industry of the UK moving to daylight saving – moving the clocks forward 
one hour throughout the year. This new report concludes is that such a move would generate a 3% 
to 4% increase in total earnings – equivalent to £2.5-£3.5bn per annum. Furthermore, it could be 
reasonably expected that between 60,000 and 80,000 more jobs would be created as a result of 
this increase in tourism and leisure expenditure. The government would also benefit from the 
additional taxation arising from increased earnings from the industry and from the additional 
contribution to the UK balance of payments from taxes drawn from overseas visitors.  
 
This finding supports a move to daylight Saving, which would also provide other substantial 
benefits such as reducing deaths and serious injuries on UK roads by 450 people per annum and 
reducing peak evening energy demand by 2.8MWhs per year, resulting in the reduction of 1.2m 
tonnes of CO2 from power generation. 
 
 
Click Here for a Copy of the Research 
 

STEPS REQUIRED TO SUPPORT THE TOURISM SECTOR 

 
The IPS Figures for inbound tourism to the UK during September indicate that, in spite of the 
decrease in the value of the pound against the US Dollar and the Euro, there is a significant 
downturn occurring in visitor numbers to the UK. Visitor numbers for the month are down 11% 
while spend is down 9% for the month. Even more concerning is that visitor numbers from the UK’s 

http://www.tourismalliance.com/attach.pl/226/260/Economic%20case%20for%20the%20Visitor%20Economy%20-%20Deloitte's%20%20Final%20Report.pdf
http://www.tourismalliance.com/attach.pl/227/261/TOURISM%20AND%20LEISURE%20INDUSTRIES%20SDST%20Report.pdf
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main source market, the USA, were down a staggering 27% over the same period last year. On the 
domestic tourism side, the latest UKTS figures (July) indicate that, while there may be sectors that 
are growing, overall number of trips was down 8% in England and spend was down 6%. As there is 
usually a 6 month delay in the impact of economic changes on tourism due to booking times, the 
indications are that 2009 will be extremely challenging for both the inbound and domestic tourism 
industry.  
 
The Tourism Alliance has therefore been meeting with the Minister and Shadow Minister and 
written to MPs to discuss measures that could be introduced that would support the industry. 
These include reviewing existing and proposed legislation that imposes costs on the sector and 
mounting a joint public/private sector marketing campaign that uses the change in exchange rates 
to stimulate domestic and international demand for Britain as a destination. 
 
 
Click Here for a copy of the November letter to MPs which highlights what is required to support 
the tourism industry. 
 

 

WELSH INQUIRY ON THE OLYMPICS AND TOURISM 

 
The Welsh Affairs Committee has agreed to undertake an inquiry examining the upcoming Olympic and 
Paralympic Games in London 2012 and its impact on Wales. This will be a short inquiry with two oral 
evidence sessions in January 2009, one of which will be held in Wales.  
 
The inquiry will focus on three key themes: 

o The potential for developing sporting excellence in Wales; 
o The potential educational benefits in Wales; and 
o The likely impact on tourism and other businesses in Wales 

 
The deadline for written submissions is 18 December 2008.  Oral evidence sessions are provisionally 
scheduled to take place on 19 and 26 January 2009.  
 
Submissions should be emailed to welshcom@parliament.uk 
 

 

TIPS AND SERVICE CHARGE CONSULTATION 

 
BERR has launched its consultation on Service Charges, Tips, Gratuities and Cover Charges. The 
consultation aims to review the current ways for which tips are used in payment of the National Minimum 
Wage. BERR is inviting comments to assist the Government in determining the precise nature of any 
regulatory change relating to the treatment of mandatory and non mandatory service charges, tips, gratuities 
and cover charges in payment of the national minimum wage and how improvements to information to 
consumers might be achieved. 
 
The closing date for the consultation is 16

th
 February 2009 and submissions can be sent to 

 
Jenny Celaire 
National Minimun Wage Unit 
BERR 
1 Victoria Street 
London SW1H 0ET 
 
Click Here for a copy of the consultation document 

 
 
 
 

THE TOURISM ALLIANCE 

http://www.tourismalliance.com/showarticle.pl?id=228
mailto:welshcom@parliament.uk
http://www.berr.gov.uk/files/file48899.pdf
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The Tourism Alliance is the Voice of the Tourism Industry.  
 
Established in 2001 with the support of the Secretary of State for Culture, Media and Sport, the Tourism Alliance comprises 50 Tourism Industry Organisations that 
together represent some 200,000 businesses of all sizes throughout the UK. 
 
The purpose of the Tourism Alliance is to identify and develop policies and strategies to raise standards and promote quality within the industry and work with and 

lobby government on all key issues relevant to the growth and development of tourism and its contribution to the economy. 

 

 
 
Registered Office Details: 
The Tourism Alliance Limited  
6 Pullman Court, Great Western Road, Gloucester, GL1 3ND. 
Company No: 05106422  
 

Chairman: Bob Cotton OBE 
President: Richard Lambert 
Policy Director: Kurt Janson 

E: kurt.janson@tourismalliance.com 
T: 020 7395 8246 Fax: 020 7395 8178 M: 07964428123  

W: www.tourismalliance.com 
 Centre Point, 103 New Oxford Street, London, WC1A 1DU 
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