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A Moratorium on Regulation 
 
One idea to support British businesses through the economic downturn that is gaining 
considerable traction is that there should be a moratorium on the development and 
implementation of regulation. There is a general acknowledgement that, as a result of bailing 
out the banks, the Government has limited funds available to support other sectors of the 
economy. This has been further exacerbated by the fact that tax revenues are down 11% 
over the same time last year and forecast to deteriorate further over the course of the year. 
 
Therefore, with little possibility of there being financial support, the alternative is to reduce the 
regulatory burden that the industry finds itself under - one area where there has been little 
evidence of a slowdown. 
 
Examples of legislation that Government departments plan to introduce over the next 12 
months include; 
1. A mandatory code for the sale of alcohol 
2. Legislation preventing age discrimination in the provision of goods and services 
3. Legislation to extend the footpath network around the entire English Coast  
4. The implementation of a new charging scheme and increased Air Passenger Duty 

Charges 
5. The increase in statutory holiday entitlement from 24 to 28 days per annum 
6. A new “scores on doors” scheme for ranking restaurant hygiene 
 
The call for a moratorium received further support with the publication of a report by the 
Federation of Small Businesses in February that calculated that upcoming legislation would 
cost small businesses a total of £800m per annum if introduced – with the increase in 
statutory holiday entitlement, which impacts significantly on the tourism sector, accounting for 
£724m of this increase. 
 
The good news is that there are rumours that DBERR has taken on this idea and is currently 
negotiating a moratorium across all Whitehall Departments with an announcement due 
sometime around the Budget on 22nd April. The negotiations with the other Departments are 
to do with defining what legislation should be excluded from the moratorium. It is obvious that 
legislation related to national security should be excluded but the picture gets less clear when 
it comes to public safety issues. For example, would the mandatory code for alcohol be 
excluded as it aims to improve public health and reduce crime and disorder? A further 
concern would be that, with the state of public finances, the Treasury will not be keen to put a 
hold on measures such as introducing the new Air Passenger Duty fees as this would impact 
on revenue generation. 
 
 
Regards 

 
Kurt Janson 
Policy Director 

Tourism Alliance 
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MEETING WITH OLIVER LETWIN 

 
The Tourism Alliance recently met with Oliver Letwin MP, who chairs both the Conservative’s 
Policy Review group and the Conservative Research Department to discuss the importance of 
tourism to the UK economy and the role that the tourism sector can play in retaining employment 
and providing economic growth and revenue to the Exchequer. The meeting was very successful 
in highlighting that an investment in marketing activities can provide a significant return on 
Government expenditure within a very short period. 
 
Using VisitBritain figures on the Return on Investment that they achieve on overseas marketing it 
was shown that that, within 12 months, the investment of £35.5m in overseas marketing provides 
around £180m for the Exchequer in VAT and Air Passenger Duty receipts alone while keeping 
around 20,000 jobs safe. Similarly, a study on domestic tourism expenditure 20% of the people 
who took holidays as a result of domestic marketing would have otherwise taken a holiday 
overseas with loss of their expenditure to the economy.  
 
As a result of the meeting, two further briefings have been provided that contain supporting 
evidence and a meeting is being organised with John Penrose, the new Shadow Minister for 
Business, Enterprise and Regulatory Reform to discuss how reducing regulation can help the 
growth of tourism. 
 

 

BTW RECEPTION   

 
As part of a very successful British Tourism Week the Tourism Alliance held a very well attended 
parliamentary reception on the Terrace at Parliament. The event, sponsored by The Caravan Club, 
was attended by over 45 MPs heard speeches from the Secretary of State, Andy Burnham and 
Tourism Minister, Barbara Follett pledging their support for the industry while Guest Speaker, Sir 
David Michels spoke of the need for the Government to turn support comments into supportive 
actions. In particular, he highlighted the need for the Government to ensure that small seasonal 
businesses in the tourism sector have access to the capital that they need from the banks and the 
need for Government to reduce the regulatory burden on businesses and to stimulate demand to 
ensure a rapid recover. 
 

On the subject of regulatory reform Sir David provided the quote of the evening, “If the ship is 

sinking you really shouldn’t add any additional weight!” 
 
 

VISITENGLAND CREATED 

 

One of the main outcomes of VisitBritain’s Tourism Framework Review comes into fruition on 1 
April with the formal establishment of VisitEngland to undertake domestic marketing in the UK and 
overseas marketing in the near European countries. The organisation has Lady Cobham as its 
chair, James Berresford as the new Chief Executive and a new Board set to be announced shortly. 
 
Other positive outcomes from the Government’s response to the Review include the establishment 
of a Cross-Whitehall Minister’s Group on Tourism which the Tourism Alliance has been lobbying 
for  and a  reassertion the Government’s commitment to engage with the Tourism Alliance on 
issues affecting the industry. 
 
Unfortunately, the response re-emphasises that there is no additional funding for marketing the 
2012 Olympic and asserts that £2bn of public funding will go into tourism between 2008 and 2011 
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– although no breakdown of how this figure is calculated is provided. Interestingly, the response 
puts forward Liverpool’s year as European City of Culture as a model engaging the arts and culture 
in the future development of tourism. With around £120m required to stage the celebrations in 
Liverpool, it will be interesting to see were future funding for the roll-out of this model will come 
from. 
 
 
Click Here for a copy of the Government’s Response to the Framework Review 
 
 

NEW SUSTAINABLE TOURISM FRAMEWORK 

 

As part of British Tourism Week, DCMS has launched a new Sustainable Tourism Framework for 
England. This strategy, which uses the VICE model as its starting point, sets to address six issues 
that the Department has identified as being the core sustainability issues facing the county’s 
tourism industry. They are the need to; 
• Minimise environmental impact and resource use  
• Address the impact of tourism transport  
• Improve quality and make holidays accessible to all  
• Improve the quality of tourism jobs  
• Maintain and enhance community prosperity and quality of life  
• Reduce the seasonality of demand  
 
The extent to switch these issues have been addressed will be measured through a new set of 18 
Sustainable Tourism Indicators. These indicators will not have associated targets to be achieved 
but rather desirable outcomes that DCMS is hoping to achieve.  
 
For example the desirable outcomes of the need to address the impact of tourism transport are; 
• An increase in tourism businesses that make visitors aware of local transport options 
•  through promotional material  
• Messages embedded in national and regional marketing campaigns on responsible travel  
• Tourism developments planned to reduce the CO2 impacts from transport, with the best  

possible use of public transport and other alternative means of travel, such as walking and 
cycling  

 
 
Click Here for a copy of the Sustainable Tourism Framework 
 

CONSERVATIVE TOURISM POLICY CONFERENCE 

 
The Conservatives are holding a Tourism Policy Conference in Brighton on 2nd April to discuss the 
findings and recommendations of the report that former BTA Board Member John Lewis has been 
preparing on the status of the sector and what needs to be done to maximise its future potential. 
 
The outcome of the conference will be used to help finalise the report which will guide the 
Conservative Party’s tourism policy at the next election.   
  

 

EQUALITY BILL 

 
The Tourism Alliance has been working with the Government Equality Office on the proposed age 
discrimination provisions of the Equality Bill which was announced in the Queen's Speech on 3rd 
December 2008. The Bill, which will consolidate nine existing pieces of anti-discrimination, will also 
extend the ban on age discrimination from employment to the provision of goods and services. 
 

http://www.culture.gov.uk/images/publications/DCMS_response_to_tourism_framework.pdf
http://www.culture.gov.uk/images/publications/sustainabletourismengland_frameworkap.pdf
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While the banning of age discrimination is socially desirable, the Alliance is making the case that 
their needs to be exemption in any legislation to allow tourism businesses to target specific market 
segments (eg., club 18-30 and saga holidays) or to refuse bookings from individuals or groups 
where there is a high probability that these guests will adversely impact upon other guests or 
cause damage to a property (eg., stag nights). 
 
A 12 week public consultation on the age discrimination provisions of the Equality Bill is due to 
begin during April. 
 
 
Click Here for a factsheet on the Equality Bill 
 

 

CONSULTATION ON TICKETING 

 
DCMS is undertaking a consultation ticketing after a CMS Select Committee report last year found 
that there were significant problems with the way tickets for sporting and cultural events were 
distributed and on-sold in the secondary market (including touting). The consultation is based on 
the Government’s desire that there should not be regulation to cover this but that the industry 
should regulate itself through the adoption of good practise. The consultation document therefore 
proposes that problems associated with ticketing be solved through the industry; 

 Adopting code of principles for primary ticket sales 

 Extending best practice for ticket exchange in football  

• Establishing market-based system that controls access to events of outstanding national 
  significance.  

 
The consultation closes on 15th May 2009. Responses can be sent to; 
 
ticketsalesconsultation@culture.gsi.gov.uk  
Ticket Touting Consultation Programmes Team  
Department for Culture, Media and Sport  
2-4 Cockspur Street  
London SW1Y 5DH 
 
Click Here for a Copy of the Consultation Document 
 
 

THE TOURISM ALLIANCE 

 
The Tourism Alliance is the Voice of the Tourism Industry.  
 
Established in 2001 with the support of the Secretary of State for Culture, Media and Sport, the Tourism Alliance comprises 50 Tourism Industry Organisations that 
together represent some 200,000 businesses of all sizes throughout the UK. 
 
The purpose of the Tourism Alliance is to identify and develop policies and strategies to raise standards and promote quality within the industry and work with and 
lobby government on all key issues relevant to the growth and development of tourism and its contribution to the economy. 
 

 
 
Registered Office Details: 
The Tourism Alliance Limited  
6 Pullman Court, Great Western Road, Gloucester, GL1 3ND. 
Company No: 05106422  
 

Chairman: Bob Cotton OBE 
President: Richard Lambert 
Policy Director: Kurt Janson 

E: kurt.janson@tourismalliance.com 
T: 020 7395 8246 Fax: 020 7395 8178 M: 07964428123  

W: www.tourismalliance.com 
 Centre Point, 103 New Oxford Street, London, WC1A 1DU 
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