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RESPONDING TO THE DOWNTURN 
 
The Canadian Finance Minister, Jim Flaherty, has just presented his 2009 budget to the 
Canadian Parliament. The budget contains a $C40 billion economic stimulus package with 
which he aims to ensure that “Canadian businesses get the finances they need to reinvest, 
grow and maintain jobs”. Part of this package is the provision of an additional $C40 million to 
the Canadian Tourism Commission to “help market tourism and events such as the 2010 
Olympic and Paralympic Winter Games”. 
 
Meanwhile, in Spain, the government has introduced a support package of 400 million euros 
for the tourism industry, Deputy Prime Minister, Maria Teresa Fernandez, said “the package 
was intended to modernise the tourism industry and make Spain a more attractive tourist 
destination”. 
 
Three weeks ago the Greek Prime Minister, Costas Karamanlis announced a 200 million euro 
package of measures designed to support Greece's tourism industry, stressing the sector's 
crucial importance for the Greek economy. He stated, "We are determined to do everything 
possible in order to safeguard the things we achieved through the sacrifices of all Greeks 
over the past years, culminating with the organisation of the Olympic Games in 2004, when 
Greece succeeded in gaining international recognition as a safe and hospitable destination". 
 
Against this background of other countries recognizing the value of tourism and, in particular, 
the opportunities that events such as the Olympics present to provide an economic boost, it is 
disappointing that the UK Government’s stance is in marked contrast. 
 
Even when James Purnell announced the 18% reduction in funding for VisitBritain as part of 
the 2007 Comprehensive Spending Review he did hold the door open on the Olympics with 
the announcement that, “I recognise VisitBritain's key role in delivering the 2012 tourism 
legacy and will review available resources for VisitBritain to work with the private sector as we 
get closer to the 2012 Games”. This week that door seems to have slammed shut with 
Barbara Follett’s announcement to the House of Commons that “I have no plans to provide 
additional funding for tourism in respect of the London 2012 Olympic and Paralympic Games 
in this comprehensive spending round.” 
 
It’s a shame that this announcement came the same week that she asked the industry for 
suggestions on how the Government could support the tourism sector as one of the main 
suggestions was to use the Olympics as a hook for marketing our way out of the downturn. 
 
 
Regards 

 
Kurt Janson 
Policy Director 

Tourism Alliance 
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STEPS REQUIRED TO SUPPORT THE TOURISM SECTOR 

 
In response to the Tourism Minister’s request for suggestions on ways that the Government can 
support the tourism industry through the economic downturn, the Tourism Alliance has provided a 
briefing on the core issues that the Government needs to address. These being; 
 
1. Implementing the findings of the British Tourism Framework Review. 
2.   Introducing policies that encourage the industry to continue investment in the sector. 
3.   Introducing an initiative to ensure the banking sector recognises the financial sensitivity of 

seasonal tourism businesses. 
4.   Supporting increased research into key inbound and domestic source markets in order to 

identify additional visitor opportunities. 
5.   Recognise that Britain’s position in the global market will depend on product improvement 

and maintaining international competitiveness and therefore remove fiscal and regulatory 
barriers accordingly.  

6.    Provide additional funding to encourage the development of a domestic and near-Europe 
marketing campaign for 2009/10 and to undertake essential planning and funding to 
optimise the tourism benefits of the Olympic and Paralympic Games and their legacy. 

 
The Tourism Alliance is meeting with the Minister on 24th Feb to further discuss how these issues 
can be taken forward. 
 
 

 

AVIATION INQUIRY   

 
The Transport Select Committee has launched an inquiry into the future of aviation. With the 
Government recently giving approval for a third runway at Heathrow, the outcome and 
recommendations from this inquiry will be keenly awaited. 
 
The Committee is interested in views on a range of issues, a number of which are significant for 
the UK tourism industry. Tourism-related questions that the Committee is seeking evidence on 
include: 
 What is the value of aviation to the UK economy? 
  What are the roles of the London and regional airports? What competition do they face 

from abroad; 
 Is the current aviation infrastructure adequate for the needs of UK business and individuals and 

how should it be developed; 
  What are the implications of future passenger trends and possible mergers in the airline 

industry; 
 To what extent can rail provide an alternative to short-haul flights; 
  What is the impact of taxation on the aviation sector nationally and regionally;  
 Are passengers adequately protected from the collapse of airlines; 

 
 
Submissions can be sent to transev@parliament.uk and marked "The future of aviation". An 
additional paper copy should be sent to: 
 
Ronnie Jefferson 
Transport Committee 
Committee Office 
House of Commons  
7 Millbank 
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London SW1P 3JA 
 
The deadline for submissions is 23 February 2009. 
 
 
 

EU CONSUMER RIGHTS DIRECTIVE 

 

No sooner has UK consumer protection legislation been overhauled with the introduction of the 
Consumer Protection from Unfair Trading Regulations 2008 that the EU announces plans to create 
a uniform set of consumer rights across Europe. The new Consumer Contractual Rights Directive 
sets out proposals for harmonised rules on several key consumer areas. BERR published a 
consultation on the EU proposals alongside a Law Commission consultation on remedies for 
goods. 
 
The proposed new Directive is a full harmonisation measure that brings together the Doorstep 
Selling, Unfair Contract Terms, Distance Selling and Sale of Goods and Associated Guarantees 
Directives in a single horizontal Directive. It covers the provision of pre-contractual information to 
consumers, information and withdrawal rights for distance and off-premises contracts, sales 
contracts and unfair terms in consumer contracts. It also provides definitions of key terms. 
However, one significant tourism Directive that will not be included is the Package Travel Directive 
- this will continue to be covered separately.  
 

Click Here for a Copy of the Consultation Document 

 

BRITISH TOURISM WEEK: 23-29th MARCH 

 
British Tourism Week is now only two months away and a large number of events are being 
organised. Central to these is bringing together all the past Tourism Ministers to a dinner to 
celebrate the 40th anniversary of the Development of Tourism Act. Unsurprisingly perhaps there 
are quite a large number of ex-ministers with the average time in post being less than 18 months. 
 
As usual, the Tourism Alliance is holding its Parliamentary Reception on the Monday night and 
Friday 27th March has been confirmed as Constituency Day. All MPs are being sent a letter 
encouraging them to visit tourism businesses in their constituency on that day. You can back this 
up by encouraging your members to write to their local MP inviting them to visit their business on 
that day. 
 
The other mainstay of BTW is the new Best of British and Ireland show at Excel in London. This 
show comprises two distinct events - a trade show on the first two days (26-27 March), the 
successor to the British Travel Trade Fair, followed by a public event over the weekend (28-29 
March). 
 
Click Here for more information on British Tourism Week 
 
Click Here for information on the Best Of Britain and Ireland Show 
 
  

 

THE VALUE OF THE COACH SECTOR 

 
The Confederation for Passenger Transport has launched a new study that highlights the 
importance of the coach sector to the UK and local economies. The report, Britain’s Coaches: 

http://www.berr.gov.uk/files/file48791.pdf
http://www.britishtourismweek.com/
http://www.britainandirelandevent.co.uk/home
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Partnership and Passengers highlights the size and importance of this sector to the British tourism 
industry with coaches accounting for 273m visitors and generating £2.35bn for the economy. 
Rather than increasing congestion and pollution in city centres, as it commonly perceived, the 
report highlights that the sector significantly reduces the number of vehicles on UK roads and 
generates only 25% of the emissions of private vehicles. 

The study is being used to demonstrate to local authorities the economic benefits that can be 
derived from adopting coach-friendly policies such as improved parking and better set-down/pick-
up facilities. It will also to be used help ensure that when contral or local government approves 
major new infrastructure projects and attractions, suitable provision is made for coach access and 
facilities. 

 
Click Here for a copy of the report 
 
 

 

TIU UP AND RUNNING 

 
The new Tourism Intelligence Unit at the Office for National Statistics is now up to its full 
complement of three staff and is setting-about implementing its workplan for the year. The TIU has 
been developed through the English Tourism Intelligence Partnership, itself a subcommittee of 
Partners for England, as a way to rectify many of the problems in UK tourism statistics that Denis 
Allnutt highlighted in The Tourism Statistic Improvement Initiative 
  
The TIU’s four main priorities are to; 
a.   Develop a better statistical picture of the ‘supply-side’ of tourism  
b.  Review of possible use of the Integrated Household Survey as a way of improving both the 

accuracy and the timeliness of the United Kingdom Tourism Survey and, most importantly, 
the Leisure Day Visitors Survey:   

c.   Review the extent to which Tourism Satellite Accounts could be ‘mainstreamed’ for tracking 
economic impacts of tourism and determine what data requirements for this are. 

d.   Develop a series of advice and guidance notes for regions, sub-regions, DMOs and local 
authorities on all aspects of measuring tourism locally so that regions are better able to 
compare and contrast tourism performance.   

 
Now that the full TIU team is in place and the workplan is underway, significant progress on 
improving the UK’s tourism statistics should be made by the end of the year. 
 
 
Click Here for more information on the ETIP and the TIU 
 
 
 

THE TOURISM ALLIANCE 

 
The Tourism Alliance is the Voice of the Tourism Industry.  
 
Established in 2001 with the support of the Secretary of State for Culture, Media and Sport, the Tourism Alliance comprises 50 Tourism Industry Organisations that 
together represent some 200,000 businesses of all sizes throughout the UK. 
 
The purpose of the Tourism Alliance is to identify and develop policies and strategies to raise standards and promote quality within the industry and work with and 
lobby government on all key issues relevant to the growth and development of tourism and its contribution to the economy. 
 

http://www.cpt-uk.org/_uploads/attachment/378.pdf
http://www.enjoyengland.com/corporate/corporate-information/partners-for-england/key-work-areas/etip.aspx
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Registered Office Details: 
The Tourism Alliance Limited  
6 Pullman Court, Great Western Road, Gloucester, GL1 3ND. 
Company No: 05106422  
 

Chairman: Bob Cotton OBE 
President: Richard Lambert 
Policy Director: Kurt Janson 

E: kurt.janson@tourismalliance.com 
T: 020 7395 8246 Fax: 020 7395 8178 M: 07964428123  

W: www.tourismalliance.com 
 Centre Point, 103 New Oxford Street, London, WC1A 1DU 
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