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UK MISSING OUT ON £43bn CHINESE 

TOURISM OPPORTUNITY 
 
The tourism industry is calling on the UK Boarder Agency to fully commit to making 
Britain internationally competitive when addressing the Chinese visa crisis that is 
costing the nation a slice of the £43bn Chinese tourism industry. The Tourism 
Alliance, the lead body representing the UK’s premier tourism industry associations, 
also blamed a failure by government to get its act together for the UK missing out on 
a billion pound opportunity. 
 
The tourism industry, whilst welcoming the forthcoming announcements by the UK 
Border Agency, is keen that radical changes are made, and that just revising existing 
systems will at best have the UK catch up on its competition rather than putting it 
ahead. This failure is further compounded when set against a £8m government 
investment in a post-Olympic marketing campaign in China, aiming to increase 
annual inbound tourism from the country from 149,000 today to 500,000 by 2015. 
 
“The Tourism Alliance welcomes any move by government that frees up tourists to 
visit the UK, but we have a long way to go and small changes are not enough” 
comments Michael Hirst, Chair of the Tourism Alliance. “We are calling on the UK 
Border Agency to make radical changes to the current, uncompetitive, process that 
Chinese visitors have to go through to visit our country.” 
 
China is a key driver in global tourism, which last year grew by 4.6% to just under 
one billion tourists. In 2001, 12m Chinese nationals travelled overseas, by 2011 this 
had risen to 70m, and the UNWTO estimates a further rise to 100m per annum by 
2020. Meanwhile, the average spend per tourist to the UK is £567 per visit, whilst the 
average Chinese visitor spends £1688. This means every additional plane of 
Chinese visitors provides £1m more income to the UK economy, creating 20 more 
jobs in the tourism industry, and giving a net benefit to the Exchequer of over 
£160,000. 
 
However the UK tourism industry continues to miss out; over the last four years 
Chinese outbound visitors have increased by 30m per annum (77%), yet visitors to 
the UK have only increased by 6,000 per annum (4%). Meanwhile other European 
destinations have seen total Chinese visitor numbers increase by 240% since 2001 
and almost doubled since 2007. 
 



“At the moment we are in danger of wasting money invested in our tourism industry; 
we’re inviting people in through sales and promotion, and then making it difficult for 
them to even get on a plane,” concludes Hirst. 

 
 

- ends - 
 
For further information, please contact: 

Kurt Janson, Policy Director, Tourism Alliance; tel: 020 7395 8246 – 

mob: 07946428123 
 
Notes to Editors 
 

• The Tourism Alliance is the Voice of the UK Tourism Industry. It was established in 
2001 with the support of the Secretary of State for Culture, Media and Sport and 
comprises almost 50 Tourism Industry Associations that together represent 200,000 
businesses of all sizes throughout the UK. 

 
• The purpose of the Tourism Alliance is to identify and develop policies and strategies 

to raise standards and promote quality within the industry and work with and lobby 
government on key issues relevant to the growth and development of tourism. 

 
• Tourism is the sixth largest industry in Britain. It generates £125bn p.a. for the UK 

economy (8.9% of GDP) and directly supports over 2.7m jobs (9.1% of the total 
workforce) and is the UK’s third largest export earner.  

 
• For further details on the Tourism Alliance and its policy objectives, visit the website,  
www.tourismalliance.com 
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